én een hogere ROAS
met gepersonaliseerde T3
LOAVIES festival campagne§a
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Takeaways

Resultaat en
next steps

Strategie en
oplossing

Aanleiding en
doelstellingen




Charlotte Rademaekers
Team Lead Social Advertising |
charlotterademaekers@happyhorizon.com

Jane Woestenburg
Team Lead Performance LOAVIES

. j.woestenburg@loavies.com
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hEﬁzﬂn



Aanleiding

e Slecht economisch klimaat met
drastische prijsstijgingen, een negatief
consumentenvertrouwen én negatieve
koopbereidheid.

e Groeiende concurrentie en
advertentiekosten.

e De festivalcollectie levert voor
LOAVIES een steeds grotere bijdrage
aan de omzet tijdens het zomerseizoen.




een 30% hogere

vgzmvﬁ DIGITALAGENCY

Binnen Meta

ROAS t.ov. de

reguliere
festival-
campagne.

¢ Hoe kunnen we met
de festivalcampagne in

2023 een beter resultaat
behalen dan in 2022? "

Binnen
YouTube een

verdubbeling in
clicks en CTR.

Minimaal 300
nieuwe klanten.
Waarbij de
verhouding
tussen nieuwe en
bestaande

klanten binnen de

campagne op
minimaal 50/50
ligt.

ha
hepi¥ﬂn
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~ Om op te vallen
 maximaliseren we
~ personalisatie in de
~ advertenties.

ha
hgﬁ¥ﬂn



Met het automatiserings-
platform Smartly.io lanceren én

managen we SIS e SENSSINES
onze SENSISONSISSEIEE <n
EERENREEEEEE campagnes via

sociale kanalen.

happy
LOAVIES horiz~n
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Festival | Style #4

The FESTIVAL FABULOUS style

Characti

Strategie

Moodboard

eristics
Focus on black and calorful items (often both combmed)
Simpéa, BUT with a little extra
Famining style
Doesn't contain the siriking summer vibe
Lass girly { flower
Probably mest matching with our festival tems

Basic crop lops
Non-basic crop tops
Brakttas

Tight tops (not affice worthy)
Shorts

Skorts

Skirts

Jaans

Trousers

Dresses

Hais

Sunglasses

Bags
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Lijst met festivaldata

Festival Locatie
Liberation
Day Landelijk
Amsterdams
Verbond Amsterdam

Awakenings Houtrak

7th Sunday Veghel

Targeting

landelijk

regionaal

landelijk

lokaal

stijl

Basics &

Beyond

Basics &
Beyond

Festival
Fabulous

Exciting
Extra

Copy

Looking for a fleeky ‘fit to slay all day at
Liberation Day? ¢« These fierce festival styles
will keep you looking ¢ #loavies
#girlsgoneloavies

Ready to be . that girl - dancing at
Amsterdams Verbond on this sunny day out?
¢« - These fierce festival styles will keep you
looking @ #loavies #girlsgoneloavies

Ready to be . that girl - dancing at
Awakenings in the rain? «« . . These fierce
festival styles will keep you looking ¢ #loavies
#girlsgoneloavies

Looking for a fleeky ‘fit to slay all day at 7th
Sunday on this sunny day out?? «« These fierce
festival styles will keep you looking ¢ #loavies
#girlsgoneloavies

Temp

15

21

18

25

Weer

default

sun

rain

sun




Hulversum

n Strategie Amersfoort A1 O

o 7114/’ echtm
Targeting \QUNDAS “'| Ede
‘ A
Festival Locatie Targeting Codrdinaten Radius Interesses ‘\ ASO

Concerts; Big

Concerts;
Liberation Music festivals;
Day Landelijk landelijk n.Vv.t. n.v.t. Pop music
52.3284172506 Techno:
7046/4.863337 echno,
Amsterdams 29761458/25/Kil Hardtechno;
Verbond Amsterdam regionaal  ometer 50 ieuss e
Techno;
Hardtechno;
Awakenings Houtrak landelijk n.v.t. n.v.t. House music
Electronic
515894404803 ?Ufﬁ o
6578/5.5927839 Har style,
94864858/25/k T Ofe nAlElE;
7th Sunday Veghel lokaal ilometer 30 echno
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" DA 4 | Tesmplote 1 BASICS 8 BEYOND

Creative t

10604080

3 Temp - Sersation
1,200
B v 2. Zonwolk
&V 3. Wolk
1Y 4, Regen
T. Tomporatua
@l Cirect
E FESTIVAL F11S
TV KElwosk
1o ¥ LNVS. Augustrs
T. Sensatian
O Kehwoek
O LS. Asusrus
[0 sensabon
4 Bubdle : BASICS & BEYOND
B Image B
B2 Background : BASICS & B

emplates

Layer

Bockground - BASICS & BEYOND

1087 1 %80 @

Image Content Edit
Background : BASICS &
BEYOND.png

Conchional Rendorng +

cuntom_label_ ¢ = ba

Al Fit Match

Trim / Crop Asset
© Manuel opong

W covor” b Got 1S eroppng osnos
=p o %
Seitem o x
Lon 0 %
Frht 4] L

! Clooy

0 running campaigns
e 0 sctwdulod, 2 more

Template / Festival Style / Video (14 & 9:16)
DAVIES COMANL -{40000_ - Hoppy .. - Upaat

4

H @ o000 10m < o

emparatur
.. Regen v
+ ZonWelk

Previow 1 ol 49

Design  Animation

1

= ¥ =

Layer
Laysrnama
4. Regen
xwe 0 vs&

4 65 $7

Image Content
4. Regen.png 3

Pora

Condtionil Rerdeding

weather
standate contuns rin

Fll Fit

Trim / Crop Asset
- @ Manual eropping

1 ‘sntar

Top
Botiom
Loft

Right

Automatic
Actoeninticl "
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Strategie

Dynamische copy

Loavies @
= D [ [
Dominator on this sunny day out? s
Wil kee n

TErCE Tesuval SLyles will keep you 100

s 02y irls |
loavies #girlsgoneloavies

FSTIVAL FITR
DOMNATOR

What A Feeling -

Black Shop ow

gy Like () comment &> Share

Loavies @ x

Looking for a fleeky ‘fit to slay all day at 7th
sunday? 9 These fierce festival styles will keep
you looking y #loavies #girlsgoneloavies

&'

UI:‘ Like U Comment 7> Share

ha
hgir’igﬂn
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Strategie

Gepersonaliseerde landingspagina

Shop your Smeerboel outfit! £} I

Need your love ( Enjoy ittie things

4 17975
\ UR 1999 EUR 2999

9 g

=)

Crazy clothes crazy ...

Playsult met pa

EUR79,99

9

lotten

ha
hgir’igﬂn



LOAVIES | Workspace | Festival Campalgn ¥

Fle Edt View Insert Fu Datas Tools Ed

Google Sheets .
2 ]
; : —

SMARTLY.IO o -

vgsmve DIGITAL AGENCY

.. Loavies @

eady tobe  thatgirl dancing at
ISmeerboel on this sunny day out? s Theg|
ierce festival styles will keep you

Shop your

Smeerboel Shop-niow

oy Like (D Comment

Enjoy ittle things
Skort

EUR 29,99
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..., Loavies@ X
""““‘J""" Looking for a fleeky ‘fit to slay all day at 7th
sunday? #9 These fierce festival styles will keep

loavies & " i
S:Or:“., o you looking tY #loavies #girlsgoneloavies

FESITVAL 1118
PINKPOP

Shop now >

O Q Ve H
s Shop your Pinkpop o
to be 4 that girl ¢
rain? g @ These fierce festival
looking @ #lozavies =girisgons

03w

!
i

ing at Pinkpop in the
will keep you

[ﬁ Like O Comment f Share

CREATIVE DIGITAL AGENCY

. Loavies@ X

Ready to be that girfl ~ dancing at
Dominator on this sunny day out? ®# (_ These
fierce festival styles will keep you looking %
#loavies #girlsgoneloavies

What A Feeling - Re:
Black o | e

oY ke () comment £ Share

ha
hfﬁ!»n





http://www.youtube.com/watch?v=OxemtCdzqCE

resultaat?

L A

QA VB S St ok

(l-..
AL

ha
hor
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CTR stijging
¢ van 39% t.o.v.
2022 en 194%
- C t.o.wv. reguliere

campagnes

vgzmvs DIGITALAGENCY

CPC daling

van 29% t.o.v.

2022
51% t.o.v.
reguliere

campagnes

ROAS
stijging van
18% t.o.v.
reguliere
campagnes

ha
he?i¥ﬂn
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vgzmvs DIGITALAGENCY

Stijging
YouTube

weergaven
van 2152%
t.o.v. vorig jaar

Search CTR
stijging van
23% en CPC
daling van
25%

¢
O]
YouTube ’
CTR stijging
van 200% en
CPC daling
van 55%
happy
heriz~n
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vgzmvs DIGITALAGENCY

306 first

time
buyers

First time
buyers

55% first
time buyers

VS. 45%
recurring
customers

ha
heﬁ¥ﬂn
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Next steps

Doorvertaling naar andere landen

e Uitbreiding met indoor feesten en
concerten

e Uitbreiding naar TikTok en
Pinterest

e Retargeting en e-mailcampagnes
op basis van segmenten verder
personaliseren




PRY
vriz~n

ha
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tussen
kanalen

o
o €
o®
Vh

c
D o
o £
N @
(7))

Test en learn

Verhoog
relevantie

T ) 1 11
d e

R A

doelgroep

Stap in de
wereld van je

S

o

) O I O Iy Y R
{EY B ERE 0

T ) TRl ¥~ = 0 T
SN 3 I B B S
VR R = =

LOAVIES



