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IS DAT BOEIEND?



 Good creative is good for business - across the funnel 

Creative is the dominant 
ROI driver across all 
media platforms.

Source: Nielsen Catalina Solutions 2023

Creative 49% Media 30% Brand 21%

All Media

“Creative is the #1 driver of ROI. Understanding who, how and why 
consumers respond improves the entire ad creation process.“ 
- Leslie Woods, NCSolutions Chief Research Officer

https://ncsolutions.com/press-and-media/in-advertising-the-balance-is-shifting-brand-factors-like-consumer-loyalty-now-have-a-greater-impact-on-sales-results-than-reaching-a-broader-audience/


Commerce Search engine
advertising

Social 
advertising

Platformen in 2015



Commerce

Social 
advertising

Search 
engine
advertising

Platformen in 2025



Performance Max Advantage+ Shopping

Alles is A.I. gedreven



“MIJN VOLWASSEN, 
KOOPKRACHTIGE 

DOELGROEP 
KIJKT GEEN FILMPJES!”



Volwassen 
doelgroep



+80% Offertes
-20% CPA



-82% CPA -83% CPA



+37% YouTube 
-70% Meta



DEMOGRAFISCHE DATA
WORDT STEEDS MINDER 

TOEGANKELIJK
(EN MINDER BOEIEND)



Maatschappelijke 
kwesties, werving
huisvesting & 
finance



Leads FACTOR 25
Kosten per lead -75%

Maatschappelijke 
kwesties, werving
huisvesting & 
finance



Lokale 
zichtbaarheid

CTR +142%
Afspraken +18%



“DUS WAT NU?”



Hook rate 17%
Gem. kijktijd  

2s
Leads 508
CPA  €3,14

Hook rate 34%
Gem. kijktijd  

7s
Leads 49
CPA  €5,70




